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Today, technological changes are dynamically transforming the media market. New circumstances require among others appropriate political decisions and legal solutions regarding scope of operation and principles of financing regional radio broadcasting companies.
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Сегодня технологические изменения динамично трансформируют медиарынок. Новые обстоятельства требуют, среди прочего, соответствующих политических и правовых решений, касающихся сферы действия и принципов финансирования региональных радиовещательных компаний.
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Today, technological changes are dynamically transforming the media market. We can even call it the digital revolution. For public media, the development of digital broadcasts can create opportunities, but also threats. Therefore, one can pose a thesis that the issue of further operation of public media is the question of appropriate political decisions as to the shape and scope of operation, principles of financing the public media system in the form of appropriate legal solutions rather than technological. One of the convincing arguments for ensuring stable public financing of public radio and television broadcasters is the need to ensure that all citizens, regardless of their professional status, education or place of residence, have access to rich, high quality cultural and educational content as well as to a reliable and diversified public debate (including political one) (Feintuck M., Varney M., 2006, pp. 42-73; Harrison J., Wessels B., 2005, pp. 835-850).
Opponents of the public media in their current shape argue that such content is also available on many thematic channels provided by commercial broadcasters. They argue that what is only justifiable is directing public funds to broadcasters that create and provide channels that are widely available, free of charge and only accessible via terrestrial broadcasting technology and not on other access platforms. Therefore, they strongly criticize the operation of such entities in other distribution channels (Internet, mobile TV, etc.). In turn, supporters of public media formulate a manifesto of their activity in the digital era (Jakubowicz K., 2011, pp. 31-95). According to this concept, public broadcasters should guarantee: a high level of credibility, quality and independence of transmitted content, access to reliable information, content, debates taking account of national interests and their articulation to a wider audience, public accessibility to the benefits of the digital era; filling gaps in the offer of commercial broadcasters, care for cultural identity and protection of the national language; promotion of national and European audio-visual production, support of society development and innovation (Holznagel B., http://www.ijclp.net/files/ijclp_web-doc_13-5-2000.pdf.; Jakubowicz K., 2008, pp. 154-155).
Following the provisions of the currently applicable Broadcasting Act, public radio and television were organized only in the form of a joint stock company wholly owned by the State Treasury (Skrzypczak J., 2015, pp. 145-158).
There is the “Polskie Radio - Spółka Akcyjna” [Eng. Polish Radio] company, which provides nationwide radio channels and channels for audience abroad as well as other regional companies of the Polish Radio that provide regional channels. There are seventeen such entities operating. However, there are no public local stations. Regional channels try to address local issues, but it seems that the size of regions (e.g. Wielkopolska) makes it impossible to carry out these tasks in an appropriate scope at the local level (Skrzypczak J., 2010, pp. 56-57).
Polskie Radio Poznań, i.e. one of the regional radio broadcasting companies based in Poznań, broadcasts the programme terrestrially (analogue and digital multiplex), streams it online, but also makes selected programmes available on-demand. In addition, the materials prepared by journalists are also available on various social media platforms (including Facebook, YouTube, Twitter, Snapchat) as well as in smartphone applications. The digital multiplex offers nationwide channels of the Polish Radio also available in FM as well as additional channels such as PR24, Radio Rytm, PR Poland, Radio Dzieciom, Radio Chopin and also channels of regional companies of the Polish Radio and an additional offer of some regional companies, i.e. OFF Radio Kraków, Radio Szczecin 94.4 (music channel) and Radio Wrocław Kultura (cultural channel) (Skrzypczak J., 2015, pp.145-156).  However, there was a very strong opposition to this project, in particular from commercial broadcasters. They claim that the DAB+ standard, which is planned in Poland, technically does not bring much new to the VHF, and generates huge costs for broadcasters. Furthermore, it is argued that currently all channels available via terrestrial broadcast are also in the form of online streaming. None of the regional radio entities creates any additional channels available, for example, on the Internet. One should treat such a dilemma as “the DAB+ or online radio” as false. DAB+ is an alternative to FM and not for broadcasts available on the Internet (Skrzypczak J., 2016, pp. 77-97).

