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SPECIFICS OF THE SERBIAN MEDIA REPORTING IN THE 21ST CENTURY - CONTENT, FORMS, IMPACT
The great changes that have taken place in the media sphere over the last 10 years have also led to significant changes in contemporary journalism, but they have brought some new trends and habits in terms of informing the public. Internet, i.e. media online editions, is becoming the primary source of information for an increasing number of citizens, especially the younger population. Communication and media discourse are becoming more and more aggressive, and the development of the online sphere opens up more opportunities for political influences on the media sphere and various types of manipulation, spinning and political accounting. At the same time, traditional media lose their financial backing in the strategy of financing professional journalism, which is based on classical advertising, and that makes them more vulnerable and more open to influences from the field of politics and economics. These trends did not skip the media scene in Serbia. That is why the aim of this article is to point to the current media changes in our country, with particular emphasis on aggressive media communication, the influence of the online sphere on informing citizens, but also on new forms of political influence on media and audience in the 21st century. For this purpose, the authors of this article also conducted a survey among students of the Faculty of Political Sciences – University of Belgrade, because they, as future journalists, media professionals and politicians, because of the nature of their education and future work, are constantly referred to the media and belong to the most active group of media content consumers. The aim of the research is to determine which is their primary source of information about political events, whether they recognize the presence of aggression in the Serbian media and in which media the most, whether this media aggression influences political communication and the formation of public opinion, but on also to determine how the prevailing attitude of the media and politicians towards the European Union influences the target audience and public opinion based on a specific example of media reports on the European Union.
