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GRASSROOTS CAMPAIGNS
A grassroots campaign is a planned activity organized to mobilize public support to bring pressure on legislators, government officials or corporations. Grassroots activities refer to public relations from ground up, created by the people rather than targeted at the people. In politics grassroots campaigning often becomes a public manifesto of sustained public advocacy efforts, indirect lobbying or political activism. This form of political persuasion can be a highly effective way to alert legislators and elected officials about public concerns and spur them to action. In recent years the Internet and mobile technology have significantly altered traditional approaches for grassroots campaigning. Today local activists and NGOs should not solely rely on traditional media to amplify “the voice of the people” but actively embrace new strategies and tactics for citizen engagement. 
The term grassroots can be traced back to Senator Albert Jeremiah Beveridge of Indiana, who once referred to the Progressive Party in 1912 as the party that “has come from the grass roots. It has grown from the soil of people's hard necessities."In the U.S. suffragists campaigns, the Civil Rights and Anti-Vietnam War movements of the 1950 and 1960s set up a model for contemporary grassroots activism. Most activists embrace grassroots campaigning as a means to influence public policy, social norms and values. Traditional grassroots activities may take the traditional form of organized letter writing to the local legislator, gathering signatures for petitions, raising money from small donors for political advertising or campaigns, canvassing, attending rallies, toll-free phone lines, small group meetings, interviews with key public officials, and others. 
