OT3bIB HAYYHOI'O PYKOBOJUTEJISI
0 pabore A6mymnuHoi I0muu daputoBHs! Han MaruCTEepPCKOM
Auccepranuei «OneHka 3 heKTHBHOCTH MeTHapHUIeHITH3Y, IIPEICTaBIEHHOM K
3alllTe Ha COMCKaHUe CTEIeHH MarucTpa XypHAIUCTHKY 110 HAIIPaBIIEHHIO
- 030600 marucTepckoii mporpamMMbl «CBSA3U ¢ 0GIIECTBEHHOCTEION.

B npouecce paboTsr Hax muccepraumeii A6xynuna ¥O.®. npossuia cebs
KaK I06pOCOBECTHBIMH TPYIOIIOOUBEI HCCIIeN0BaTellb. Ot1™meuy
CaMOCTOATE/IPHOCTE  [IPOJICNIAHHON  paboThI,  CIOCOGHOCTh MarkcTpaHTa K
TBOPIECKOMY MEIIUIEHHUIO, HACTOMIMBOCTB, a TAakXKe XOPOIIYI0 OPHEHTALMIO B
CIENU(HYECKOM TIpeMeTe HcclenoBaHus. JlaHHas Marumcrepckas paborta
NPEACTaBIsIET Co00H 3aKOHUYEHHYIO Hay4YHO-HCCIeJOBATENBCKYIO  paboTy,
KX/BIi  pa3fen KOTOPOH CONEPIKUT MOCTAHOBKY IPOOIEMBI, IPOrpaMMy
MCCIIeIOBaHUs. M OOOCHOBAaHHEIE BBIBOABL  Pe3ymbraThl MarucTepcKoi
AHCCePTALUH COOTBETCTBYIOT IIOCTABIEHHEIM LENISIM U 3a1a9aM.

3a nBa romga yue6sl B CITOIY Abnymuna 10.®. 3apexomennoBana cebs
KaK MHUIUATUBHBIM JIOOO3HATENBHBIN MAIHCTPAHT: B IIEPHOX MOATOTOBKH K
MEXAYHApONHO! CTaXMPOBKE COBMECTHO ¢ MupoHiokom A.B. OpraHH30Balia
KIy0 M3ydeHus (paHIy3CcKOro sS3bIKa npH akynsrere xKypHamctuku CIIGY;
yiacTBoBajla B Hay4YHO-NPAKTUYECKUX KOH(epeHImsx «CpecTBa MaccoBoif
MHQOPMallii B COBPEMEHHOM Mupe. Mojosre uccienoBarenny. BreiHyxneH
TIPU3HATE, YTO YBICYCHHOCTh MarMCTPaHTa HEPEAKO HPHBOAUT K OTCYTCTBHIO
CHCTEMATHIECKOro MOAX0/a K M3Y4EHHUIO TEOPETUIECKOTO MaTepHalla.

Bo Bpems yue6n1 A6mynuna 0.®. mocermna psan NpodeccroHAIBHBIX
MacCTep-KIaccoB, OAWH U3 KOTOPBIX M MOCTY)XHJI TeHEPHPOBAHHIO OCHOBHBIX
U/l [MCCEPTAllMOHHOTO WCCcnefoBaHus — «Hemens Hayku B IlerepGypre-
2011», macrep-knacc «BzaumoneiicTaue npecc-cinyx6 u CMH Ha npumepe
paboThI mpecc-city 051 asponopTa «IIyakoBoy.

B mepmox ¢ 09.09.2010 mo 12.01.2011 AbnymuHa FO.®. mpomna
MEXIYHAPOIHYIO Y4eOHYIO CTaXHMPOBKY IO MArHCTEPCKOM nporpamme M1 B
MexnyHaponHo#t mkone 6usHeca Ipu TOProOBO-IIPOMBILIIEHHOM IIajiaTe
Ilapmka, Negocia-Advancia, ®panums, Master: International Business,:
Corporate Strategy, International Marketing, Negotiation, Management project.

Cumnraro, 4T0 IUCcepTanronHoe Hcciaenosanue «OmeHKa 3¢ GeKTUBHOCTH
MeIMapUNeHIIH3»  COOTBETICTBYeT TpebGoBamusm, a IO.O. Abnynmuna
3aCIy)XHBaeT  IPUCYXNEHUS  CTENIeHH MarucTpa JKYPHATUCTHKA 110
HaIIpaBJIEHUIO 030600 MarucTepCcKoim IIPOrpaMMEI «Cpsi3u c
OOIIIECTBEHHOCTRIO.
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